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international deployment
and relocation

| am a dedicated advocate for meaningful change and a bridge builder.
With a solid foundation in the humanitarian sector, | am driven to
contribute to sustainable social impact. My experience in international
development, communications, marketing, donor relations, and
stakeholder management has equipped me to support organizations in
their missions. Skilled in monitoring and evaluation (M&E), proposal
writing, impact reporting, and communications strategy, | am committed
to delivering clear and effective messaging to both internal teams and
external stakeholders. | am eager to apply my expertise to empower
communities, drive fundraising efforts, and collaborate on results-based
projects that help mitigate the lasting effects of inequality, poverty, and
human rights challenges.
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— KEY PROJECTS AND ACHIEVEMENTS

+750,000€ +50h +150 +100h +20 +15 +10

Portugal com ACNUR / UNHCR | Refugees Internally Displaced Persons (IDPs), Stateless Persons, Asylum Seekers, Host C. jties, and other individ inneed
ofir jonal protection in y contexts. The focus on areas such as WASH (Water, Sanitation and Hygiene), Psycho-Social
Support, Nutrition and Food Security, Shelter, Gender-Based Violence Response, Health, Education, and other critical needs.

Role: Head of Communications and Strategic Alliances / Marketing / External Relations

Location: Portugal, Angola, Worldwide | Date: 2022-Currently
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. Strategic Communications: Designed and implemented innovative, long-term communication strategies aligned with global organizational objectives, adapting
to dynamic contexts and emerging humanitarian needs.

. Campaign Management: Led the planning and execution of impactful awareness and fundraising campaigns, i ing the award-winning “Vidas ao Contrario”
Campaign, which won 2 Bronze awards at the Lus6fonos da Criatividade in 2022/2023 and the activation “Food for the Soul” (here).

. Media Relations: Expanded and nurtured a robust network of online and offline media contacts, acting as a spokesperson and coordinating press releases,
media kits, and interviews to amplify campaign visibility. (See some examples of interviews here, here and here).

. Humanitarian Emergencles Actively engaged with humanitarian responses such as Mozambique, Angola, and Ukraine, contributing to fundraising efforts and
aligning communi ies to amplify and support for these crises.

. Fundi ing Initiatives: Developed private sector partnerships and fundraising strategies, increasing donor engagement to support humanitarian projects,
including the Refugee Training Center in Viana, Angola.

. Project Monitoring: Collaborated closely with local teams to monitor and support projects on the ground, ensuring alignment with organizational objectives and
maximizingimpact.

. Event Organization: Coordinated high-impact events such as World Refugee Day and year-end campaigns, engaging key stakeholders, celebrities, and the public
to enhance visibility and advocacy efforts.

. Content Creation & Oversight: Managed content strategies for online and offline platforms, ensuring alignment across digital marketing, public relations, and

fundraisinginitiatives. Produced and managed content across various platforms, including the website, social media, newsletters, and paid online and offline
campaigns, ensuring alignment with organizational objectives and audience engagement.

. Intemal Communications: Strengthened internal communication channels to align teams and optimize information flow within the organization.

. Partnership Development: Cultivated and managed strategic alliances with private sector donors, conducting Corporate Social Responsibility (CSR) analyses
and due diligence to secure impactful collaborations.

. Monitoring & Reporting: Coordinated impact reports and ensured compliance with international strategic plans, while maintaining CRM systems to track donor

engagement and funding allocation.

Ubuntu United Natlons Program & Ubuntu Leaders Academy | Supported by a global community of youth leaders, social impact.
to Justice, and the princi of Ubuntu.
Role: Ambassador/ Facllltator (Invited/Volunteer)
Location: Europe, Africa and Middle East, Worldwide | Date: 2021-2024
. Played a central role as host and Ambassador (here) in the Ubuntu United Nations Program, a global initiative to train a new generation of youth leaders from 193 countries, promoting
dialogue, tolerance, and peacebuilding through the Ubuntu philosophy: “l am because you are”.
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. Supported the launch of a global youth leaders network, creating platforms for intercultural collaboration and addressing key global challenges such as poverty, inequality,
& discrimination, and Human Rights.
. Facilitated 20+ training sessions for young leaders in Africa and the Middle East, empowering participants to foster inclusion and drive social change in multicultural contexts.
. Coordinated communication efforts to amplify the program’s reach, with endorsements from global figures such as José Ramos Horta (Nobel Peace Prize Laureate) and Marcelo
Rebelo de Sousa (President of Portugal).
. Adapted training materials to ensure cultural relevance and accessibility for diverse participants, contributing to the program’s long-termimpact.
. Interviewed by national media outlets, enhancing public engagement and raising awareness about the initiative (See interview: here).
. Contributed to impact assessments, highlighting the program’s success in building leadership capacity and fostering a culture of peace (Results: here).
SoloA | Individuals facing ility and/or lacking life guidance, striving to enhance their personal development, well-being, and mental health, with a focus on

realizing their life aspirations and goals.
Role: Founder & Board Member | Project and Team Manager (Volunteer)
Location: Portugal, Brazil, Sd0 Tomé, Mozambique | Date: 2018-Currently

. Founded and lead Solo Adventures, a non-profit association from the ground up, including creating the website, establishing the organizational structure, and leading the
recruitment, selection, and training processes for new team members and volunteers.

. Developed and implemented social projects focused on mental health, well-being, and self-awareness, empowering individuals to live a purposeful life aimed at enhancing
individual growth and creating social impact.

. Managed over 100 volunteers across multiple countries, guiding their involvement in projects supporting homeless individuals, Roma ethnic groups, unemployed people,
internally displaced persons (IDPs), and those at risk of gender-based violence.

. Established and maintained relationships with local and international partners and stakeholders, seeking funding and support for the organization’s social projects.

. Coordinated fundraisinginitiatives, ensuring resources were secured for the execution of projects in vulnerable communities.

. Created a range of solidarity products, including an eBook, journals/planners, a self-awareness card game, and manuals, to promote self-development and raise funds for
projects.

. Strengthened the sustainability and impact of the organization by overseeing its organizational development and strategic planning.

. Engaged local communities to promote purposeful living and mental health, organizing workshops and providing ongoing support.

. Led the development of a safe, inclusive environment for people from diverse backgrounds to connect, learn, and grow.

Drapeni Havet | Forcibly displaced individuals from the Middle East and Africa, fleeing conflict, war, and persecution.

Role: Humanitarian Aid Volunteer - Skaramagas & Elefsina Refugee Camps

Location: Athens, Greece | Date: 2022-Currently

Worked directly with babies, children, youth, and mothers, offering support in breastfeeding, educational games, and recreational activities to aid in emotional recovery and daily life
adaptation.

Launched a successful book donation campaign to enhance the refugee camp library, collecting over 300 books, with pro bono transportation support for international delivery.
Facilitated activities promoting psychosocial well-being, encouraging social integration and mutual understanding among refugees from diverse backgrounds.

Provided critical support in a multicultural environment, addressing the specific needs of families affected by trauma and displacement.

Associagao Conversa Amiga | Support for h indivic and bl ities through health projects, psychosocial support, and companionship.

Role: Communication & Marketing Manager

Location: Portugal | Date: 2016-2017

. Led communication and marketing activities, managing the development and execution of strategies to increase visibility and engagement.

. Program Development: Created and implemented a partnership program with private sector entities to enhance collaboration and secure funding.

. Impact Monitoring & Evaluation: Led and implemented the organization’s monitoring and impact evaluation processes to assess the effectiveness of its initiatives and improve program

ACA San outcomes.
— Ab0A . Campaign Management: Coordinated fundraising campaigns both online and offline, including events and street-based face-to-face engagements, increasing awareness and support.
. Content Creation: Developed and managed content for social media, website, newsletters, and press releases, ensuring consistent messaging and alignment with organizational goals.
. Media Relations: Oversaw clipping services and built relationships with national and international media to amplify the organization's presence.
. Project Management: Managed the "Quiosque da Satide / Health Kiosk" project in various locations across Portugal, providing health and social services to homeless individuals and
vulnerable communities. Ensured seamless execution and strong engagement from stakeholders, coordinating activities and support across multiple sites.
. Event Management: Organized institutional and fundraising events to raise awareness and support for the organization’s mission.
. Rebranding: Led the rebranding of the organization’s logo and overallimage, significantly enhancing its public perception and aligning with the mission and vision.
. Partner & Associate Relations: Focused on the collection and retention of associates and partners, contributing to the organization’s long-term growth and sustainability.

Crescer, Ser Sao Tomé Social Project | Support for children, youth, and families with individuals with special ed
Role: Co-Founder and Project Coordinator
Location: Sdo Tomé and Principe | Date: 2013-2014

. Founded and implemented a community-based project focused on non-formal education and social integration for children and youth, including those with
special educational needs, in Roga Agostinho Neto, Canavial, and Guadalupe.
AQ . Cond d door-to-door identification of children with special educational needs, raising awareness among families and securing consent for their
participationin group capacity-building sessions.
AL S . Designed_ and developed a practical manual with ises and ies fori ing children with special educational needs into daily activities and
community programs.
. Delivered interactive workshops and group activities, fostering inclusivity and empowerment among 50+ beneficiaries.

. Established partnerships with the National Association of Persons with Disabilities and the Association of the Blind and Partially Sighted of Sdo Tomé,
enhancing the project's reach and impact.

. Organized a final celebration event, bringing together beneficiaries, families, and partners to showcase progress and achievements, strengthening
community bonds.
. Collaborated with national media outlets, which covered the project and final event to raise public awareness about the importance of inclusion for children

with special educational needs. (See interview here)

Amnesty International Face to Face Program | C¢ jtted to ing ht rights, p ing justice, and . ing for the p jon of indivi facing opp jon and abuse
Role: Street Fundraiser
Location: Portugal | Date: 2010

M‘mﬂm 4F . Engaged with the public to raise awareness about Human Rights issues and Amnesty International's mission.
. Successfully recruited new long-term donors per month, helping exceeding team targets.
. Built rapport with diverse audiences, enhancing communication and persuasion skills.
. Participated in daily team briefings to refine strategies and share best practices, contributing to the increase in overall campaign performance.

. Represented the organizationin a professional and passionate manner, strengtheningits public image and donor relationships.
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